
Department of Planning and Budget 
2019 Fiscal Impact Statement 

 

1. Bill Number:   HB2219 

 House of Origin  Introduced  Substitute  Engrossed  

 Second House  In Committee    Substitute  Enrolled 
 

2. Patron: Orrock 

 

3.  Committee: Passed both Houses.  

 

4. Title: Nursing homes; truth in advertising for inspections, surveys, and investigations. 

 

5. Summary:   Requires that if inspection, survey, or investigation data is used in an 

advertisement regarding nursing homes, the advertisement also include the following 

information: (i) the date on which the survey, inspection, or investigation was conducted; (ii) 

a statement that the facility is required to submit a plan of correction in response to any and 

all statements of deficiencies; (iii) if a finding or deficiency cited in a statement of 

deficiencies has been corrected, a statement that the finding or deficiency has been corrected 

and the date on which the finding or deficiency was corrected; and (iv) a statement that the 

advertisement publication is not authorized or endorsed by the Virginia Department of 

Health, the Centers for Medicare and Medicaid Services, the Office of the Inspector General, 

or any other governmental agency. The bill provides that failure to include this required 

information constitutes a violation of the Virginia Consumer Protection Act. The bill also 

requires that such information be in the same font, color, and size as the other text in the 

advertisement. 

 

6. Budget Amendment Necessary:  No. 

  

7. No Fiscal Impact. 

 

8. Fiscal Implications:  The bill would not have a fiscal impact on the Commonwealth.   

 

9. Specific Agency or Political Subdivisions Affected:  None. 

  

10. Technical Amendment Necessary:  No. 

  

11. Other Comments:  None. 
 


