
Department of Planning and Budget 
2020 Fiscal Impact Statement 

 

1. Bill Number:   HB1349 

 House of Origin  Introduced  Substitute  Engrossed  

 Second House  In Committee    Substitute  Enrolled 
 

2. Patron: Tyler 

 

3.  Committee: Passed Both Houses. 

 

4. Title: Department of Agriculture and Consumer Services; Division of Marketing. 

 

5. Summary:  Removes references to the Division of Marketing of the Department of 

Agriculture and Consumer Services and authorizes the Commissioner of the Department to 

adopt regulations in its place. The bill also states that any regulations promulgated by the 

Director of the Division remain in full force and effect until new regulations are promulgated 

by the Commissioner of the Department. 

 

6. Budget Amendment Necessary:  No. 

  

7. Fiscal Impact Estimates:  Final.  

 

8. Fiscal Implications: No fiscal impact to the Department of Agriculture and Consumer 

Services is anticipated as a result of this bill. The bill updates statute to reflect the current 

oversight of commodity grading programs. 

 

9. Specific Agency or Political Subdivisions Affected:  Department of Agriculture and 

Consumer Services. 

  

10. Technical Amendment Necessary:  No. 

  

11. Other Comments:  None. 


