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1. Bill Number HB1969

House of Origin Introduced Substitute Engrossed

Second House In Committee Substitute Enrolled

2. Patron Albo

3. Committee Comerce and Labor

4. Title Truth in Music Advertising Act; created.

5. Summary/Purpose: Creates the Truth in Music Advertising Act and prescribes a civil
penalty for any person who advertises or conducts a live musical performance or production in
the Commonwealth through the use of a false, deceptive, or misleading affiliation, connection, or
association between a performing group and a recording group.

6. Fiscal Impact Estimates are: Unknown, see item 8

7. Budget amendment necessary: None

8. Fiscal implications: The impact of this bill are not known, though it is likely that the costs
to prosecute the provisions of this bill would exceed any revenue deposited to the general
fund resulting from the imposition of any civil penalty.

9. Specific agency or political subdivisions affected: Office of the Attorney General, Courts
System

10. Technical amendment necessary: No

11. Other comments: None
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